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	PART  1: Comments



	
	Reviewer’s comment

Artificial Intelligence (AI) generated or assisted review comments are strictly prohibited during peer review.
	Author’s Feedback (It is mandatory that authors should write his/her feedback here)


	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	This manuscript addresses an important and timely issue by examining how social media marketing influences consumer purchase intention through the mediating role of brand equity, particularly in the context of an emerging economy like Bangladesh. The study adds value to the existing literature by empirically integrating social media marketing, brand trust, brand equity, and electronic word of mouth within a single structural model. Its findings help clarify mixed results in prior research, especially regarding the role of brand trust and EWOM in shaping purchase intention. Overall, the manuscript offers useful insights for researchers and practitioners interested in digital marketing strategies and consumer behavior in developing markets.
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	A more suitable and clearer title could be:

The Mediating Role of Brand Equity Between Social Media Marketing, Brand Trust, and Consumer Purchase Intention


	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	The abstract covers the basic components of the study, but it does not fully reflect the depth of the work. It would benefit from clearer organization and more specific details. The problem statement and the motivation for the study could be expressed more directly. The methodology section in the abstract is also very brief and should include at least one line mentioning the sample size and analytical technique. The findings are reported, but they should be stated in a more concise and focused manner, avoiding long explanations. Overall, the abstract would improve if it were more structured, with clearer separation of purpose, method, key results, and implications.
	

	Is the manuscript scientifically, correct? Please write here.
	The study is generally sound, but some scientific areas need improvement. Certain theories and references do not clearly support the model, and a few results are not well explained. The methodology is acceptable, but the theoretical grounding should be strengthened for better scientific consistency.
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	The references are partly sufficient, but not consistently recent or relevant. Several citations do not align well with the topic, and a few appear unrelated to marketing or consumer behavior. The paper would benefit from adding more recent studies from the last 3–5 years, especially on social media marketing, brand equity, and purchase intention. Strengthening the reference list with focused, domain-specific sources would improve the overall quality.
	

	Is the language/English quality of the article suitable for scholarly communications?


	The overall language quality needs improvement. While the meaning is generally understandable, there are frequent grammatical errors, repetition, and awkward sentence constructions. Careful editing or professional language proofreading is recommended to meet scholarly communication standards.
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	Are there ethical issues in this manuscript? 


	No
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