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	PART  1: Comments



	
	Reviewer’s comment

Artificial Intelligence (AI) generated or assisted review comments are strictly prohibited during peer review.
	Author’s Feedback (It is mandatory that authors should write his/her feedback here)


	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	This manuscript provides some valuable insights into the mediating role of brand equity in the relationship between social media marketing and purchase intention, particularly within the context of an emerging economy like Bangladesh. It addresses a notable gap in the literature by incorporating brand trust and electronic word-of-mouth as interrelated factors, offering a more nuanced understanding of digital consumer behaviour. The findings can serve as a foundation for future research in similar markets and guide marketers in optimizing social media strategies to build brand equity and drive purchase decisions.
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	The current title is somewhat general and it could be more descriptive of the study’s specific focus. I suggest:

“The Mediating Role of Brand Equity in Social Media Marketing and Purchase Intention: Evidence from Bangladesh”
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	The abstract is generally comprehensive but could be slightly refined for clarity. Consider stating it explicitly the insignificant relationships found (e.g., brand trust and EWOM on purchase intention) to better reflect the nuanced results. Also, briefly specifying the methodological approach (e.g., SEM analysis with 460 respondents) would strengthen the section.
	

	Is the manuscript scientifically, correct? Please write here.
	Overall, the manuscript is scientifically sound with a clear theoretical foundation, appropriate methodology (SEM, validated constructs), and well-structured analysis. 
However, some sections—particularly in the literature review and hypothesis development—are somewhat repetitive and could be streamlined for better flow and precision.
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	The references are largely sufficient and include a mix of foundational and recent sources (up to 2024). To further strengthen the contextual relevance, consider adding a few more related studies focused on social media and consumer behaviour in South Asian or emerging economies published within the last two years.
	

	Is the language/English quality of the article suitable for scholarly communications?


	The language is generally suitable for scholarly communication, though there are occasional grammatical errors, redundancies, and awkward phrasings—especially in the literature review and hypothesis sections. A thorough proofread or minor editing would enhance readability and professionalism.
	

	Optional/General comments


	This is a well-structured and relevant study with clear practical implications. The discussion of partial mediation is particularly interesting. To improve the manuscript, I’d recommend tightening the narrative in the literature review, ensuring all hypotheses are clearly linked to the conceptual model, and discussing the non-significant findings in greater depth to provide more nuanced insights. Great work overall—it’s a meaningful contribution to the field!
	


	PART  2: 



	
	Reviewer’s comment
	Author’s Feedback (It is mandatory that authors should write his/her feedback here)


	Are there ethical issues in this manuscript? 


	(If yes, Kindly please write down the ethical issues here in detail)

Yes, there are potential ethical considerations:

1. Informed Consent & Anonymity. While data collection is described, the manuscript does not explicitly state that informed consent was obtained from the 460 respondents or how their anonymity and data confidentiality were protected. This is a standard ethical requirement for survey-based research involving human subjects.

2. Demographic Data Sensitivity. Table I includes demographic details like marital status ("Widow or Separated") and family type. Collecting and publishing this level of personal detail may raise privacy concerns unless it was clearly justified as essential to the research and respondents were made aware.

3. Sampling Justification. The use of non-probability purposive sampling, while explained, could introduce selection bias. The ethical implication lies in how well the findings can be generalized to the broader population of Bangladesh without overstating the conclusions.
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