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	Reviewer’s comment

Artificial Intelligence (AI) generated or assisted review comments are strictly prohibited during peer review.
	Author’s Feedback (It is mandatory that authors should write his/her feedback here)


	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	Also needs to include Ewom as it is one of the dependent variable
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	NA
	

	Is the manuscript scientifically, correct? Please write here.
	In many prior studies, e-WOM is treated as an independent variable contributing to the development of brand equity. However, in the present study, e-WOM does not appear to be theoretically or empirically linked to brand equity. If this variable does not contribute meaningfully to the overall model, further clarification is required regarding the rationale for its inclusion.

The study mentions the use of a structured questionnaire, but it does not specify whether a standardised instrument was employed or adapted from existing scales. Additional details regarding the source of the instrument, scale development, and validation procedures would enhance the methodological transparency of the study.

And, in the conclusion, the statement “According to their beliefs, a conceptual model was developed, and it contained the processes that could affect the intention to purchase” lacks clarity. It is unclear whose beliefs are being referred to. The authors may wish to clarify whether the conceptual model was derived from prior literature, theoretical foundations, empirical findings, or adapted from an existing study.

While the data analysis appears to be robust, the study would benefit from stronger conceptual clarity, particularly in terms of variable justification, model development, and theoretical grounding.


	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	Yes
	

	Is the language/English quality of the article suitable for scholarly communications?


	yes
	

	Optional/General comments


	NIL
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	Are there ethical issues in this manuscript? 


	(If yes, Kindly please write down the ethical issues here in detail)
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