
	

	Journal Name:
	Asian Basic and Applied Research Journal

	Manuscript Number:
	Ms_ABAARJ_2402

	Title of the Manuscript: 
	SOCIAL MEDIA INFLUENCE AND CUSTOMER EXPERIENCE IN PUBLIC SECTOR KENYA: A CASE OF HUDUMA CENTER GENERAL POST OFFICE

	Type of the Article
	


	PART  1: Comments



	
	Reviewer’s comment

	Author’s Feedback (It is mandatory that authors should write his/her feedback here)

	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	This manuscript is important because it fills a major gap in understanding how social media affects customer experience in Kenya’s public sector, especially at Huduma Centre GPO. It provides clear evidence on how social media data gathering, mobilization, and usage can improve communication, reduce complaints, and make services more efficient. The study also offers useful guidance for government departments on how to use social media to better serve citizens. Its findings can support policymakers, researchers, and public service managers in improving digital service delivery.
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	Yes
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	Yes
	

	Is the manuscript scientifically, correct? Please write here.
	Yes, the manuscript is scientifically correct, and the research design, statistical analysis, and theoretical framework are appropriate.

However, a few improvements are needed:

Language should be clearer and simpler.

Methodology needs more detail on sampling and questionnaire validation.

Discussion section should better explain why some results were insignificant.

Formatting should be more consistent for journal standards.

Overall, the study is valid but needs polishing for publication.
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	Yes, the references are generally sufficient, covering key theories, past studies, and global contexts relevant to social media and customer experience.
	

	Is the language/English quality of the article suitable for scholarly communications?


	Yes
	

	Optional/General comments
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	Reviewer’s comment
	Author’s Feedback (It is mandatory that authors should write his/her feedback here)

	Are there ethical issues in this manuscript? 


	NO
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