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	PART  1: Comments



	
	Reviewer’s comment

Artificial Intelligence (AI) generated or assisted review comments are strictly prohibited during peer review.

	Author’s Feedback (It is mandatory that authors should write his/her feedback here)

	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	This paper contributes to the field of digital marketing and sustainable consumption in urban India. It provides empirical evidence linking internet usage intensity and digital marketing influence to purchase behaviour. The study places online buying behavior in the context of responsible consumption and Sustainable Development Goal 12. 
	

	Is the title of the article suitable?

(If not please suggest an alternative title)
	Yes the title is suitable covering the scope of study. 
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	The abstract is comprehensive highlighting objectives, methodology and key findings. However, it is recommended to make it a bit concise and highlight the main contributions of the study. Try adding 1-2 sentences on policy implication for SDG-12.
	

	Is the manuscript scientifically, correct? Please write here.
	The manuscript is scientifically acceptable with some major changes. Following points need to be addressed and updated:
· Sample size: Not mentioned
· Sampling method: Justification to use convenience sampling.

· Format . Nagelkerke R 2 , Tables need formatting with consistent decimal places and p-values.
· KMO value in table 3 (0.72) and in the text (1.93) are not the same.

· H01, H02 analysis/test results/not mentioned. (display tables)
· H03 given in the literature review and on page 14 are different. Moreover, ensure hypothesis accepted/rejected statement is consistent. The hypothesis is given as ‘no significant impact’ but the result is accepted with evidence of strong influence. This needs clarification.
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	References are adequate. However, few citations need to be verified. For e.g., “Sustainability, 2025”, “Don Manuelge Dona, 2025”.
Also, for the following statement in Introduction heading, Para 2 “ Although digital channels are able to minimise physical mobility and transaction costs, they can also promote impulsive purchasing and overuse. – Any evidence/citation/reference is recommended.

	

	Is the language/English quality of the article suitable for scholarly communications?


	Overall readability is acceptable. However, few lengthy sentences could be refined for clarity focusing on abstract, introduction and literature review.
	

	Optional/General comments


	Overall the manuscript is valuable focusing on digital marketing and sustainability in urban India. However, revision is required as suggested above for accepting the paper for publication.
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	Reviewer’s comment
	Author’s Feedback (It is mandatory that authors should write his/her feedback here)



	Are there ethical issues in this manuscript? 


	(If yes, Kindly please write down the ethical issues here in details)
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