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	PART  1: Comments



	
	Reviewer’s comment

Artificial Intelligence (AI) generated or assisted review comments are strictly prohibited during peer review.

	Author’s Feedback (It is mandatory that authors should write his/her feedback here)

	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	This manuscript provides timely, empirical insights from urban India on how digital marketing shapes consumer behavior, directly linking it to the sustainability agenda of SDG-12. By demonstrating that behavioral factors like internet usage intensity outweigh traditional demographics, it bridges digital commerce and sustainable development. The findings offer crucial guidance for fostering inclusive and responsible consumption in rapidly urbanizing economies, addressing a significant gap in the literature.
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	The current title is broadly relevant but imprecise. Since the analysis focuses predominantly on digital marketing and internet usage—with payments being a peripheral theme—a more accurate title would be "The Influence of Digital Marketing and Internet Use on Sustainable Online Consumer Behavior in Urban India." This revision better captures the paper’s core focus and context.
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	The abstract is comprehensive in outlining the study's purpose, methods, key findings, and implications. It successfully connects the digital behavior analysis to sustainability (SDG-12). However, it can be further enhanced by:
1. Explicitly state the research gap the study addresses (e.g., lack of empirical studies linking digital marketing to sustainable consumption in emerging urban economies).

2. Briefly mention the sample size or data source (e.g., "survey of X urban consumers") to immediately establish the empirical basis.

3. Rephrase for clarity: The phrase "digital marketing makes the key in shaping" should be "digital marketing is key to shaping." Also, "internet application" is better phrased as "internet usage."
	

	Is the manuscript scientifically, correct? Please write here.
	The manuscript appears to be scientifically sound in its conceptual framing, linking digital marketing influence to behavioral theory and SDG-12. The application of chi-square tests, binary logistic regression, and exploratory factor analysis (EFA) is appropriate for the stated objectives of examining relationships, identifying predictors, and uncovering latent constructs. However, there are some areas need further clarification/verification:

· Table 3: The text states "The KMO value of 1.93 is more than the suggested value of 0.60." This is incorrect. The KMO statistic ranges from 0 to 1. A value of 0.72 (shown in the table) is correct and indicates sampling adequacy. The text must be corrected.

· Hypotheses: The stated hypothesis H03 reads: "There is no significant impact of digital marketing influence on online purchasing behaviour." However, the results and discussion strongly argue that there is a significant impact. The text later says this hypothesis is "Accepted," which is contradictory. If H03 is a null hypothesis, the result should be "Rejected." This section needs careful review and correction for logical consistency.
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	The references are somewhat sufficient but problematic in terms of recency and relevance as follow:

· Futuristic/Suspicious Sources: References to OECD (2025), UNCTAD (2024), Sak et al. (2025), Tiwari et al. (2025), and Don Manuelge Dona (2025) are a significant red flag. These appear to be either placeholder citations, references to non-existent "future" publications, or references to potentially low-quality/predatory journal sources. This severely undermines the manuscript's credibility.

· Relevance: Several references (e.g., Agarwal et al., 2010 on healthcare; Cutler & Ly, 2011 on medical costs; Iyengar et al., 2020 on COVID-19) are not directly relevant to the core topic of digital marketing and sustainable consumer behavior. They appear to be copied from a different research context.
	

	Is the language/English quality of the article suitable for scholarly communications?


	The language is generally suitable for scholarly communication, with a clear formal tone. However, it requires thorough proofreading to correct grammatical errors, awkward phrasing, and minor inconsistencies.
	

	Optional/General comments


	This manuscript has a strong and valuable core idea but require significant revision as stated above.
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	Are there ethical issues in this manuscript? 


	(If yes, Kindly please write down the ethical issues here in details)
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