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	Author’s Feedback (It is mandatory that authors should write his/her feedback here)


	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	The manuscript is important for the scientific community as it contains relevant information that can be used for further research
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	Yes, it is
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	The abstract is comprehensive enough
	

	Is the manuscript scientifically, correct? Please write here.
	Yes, it is. However, one would have thought that the total population of 250 should have been used instead of using a sample size of 150. 
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	Yes, they are sufficient and current
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